
Social Media & Visual Content 
Strategy
Objec�ve: Build a high-performing social media presence that increases engagement, brand 
awareness, and conversions for real estate investors, startups, and business coaches.

The Challenge
Many businesses struggle with:

Inconsistent pos�ng with no structured content strategy
Low engagement and minimal audience interac�on
Lack of thought leadership and industry authority
Poor visual appeal that doesn’t capture a�en�on

Our goal? Implement a data-driven social media strategy that blends storytelling, content marke�ng, 
and high-impact visuals to fix these issues.

1. LinkedIn Thought Leadership Strategy

Why LinkedIn?

Professional networking makes it ideal for connec�ng with decision-makers
Higher organic reach compared to other social pla�orms
A strong pla�orm for thought leadership and credibility

The Strategy

High-Value Content Posts (3-4x per Week)

A structured content mix ensures consistent engagement.

Example Post: How a Real Estate Investor Increased Lead Genera�on by 5X in 90 Days

Personal storytelling approach to engage the audience
Data-driven insights on SEO and content strategy
A compelling conclusion with an invita�on to discuss more

Industry Trend Analysis (1x Per Week)

Example: The 2025 SEO Trends Every Business Coach Should Know

Breakdown of Google updates, content trends, and marke�ng insights
Encourages discussion and community engagement

Engagement Strategy



Consistently engaging with relevant posts through comments and discussions
Ini�a�ng conversa�ons with poten�al clients via direct outreach

Hashtag Strategy for LinkedIn

Real Estate: #RealEstateMarke�ng #Mul�familyInves�ng #SEOForRealtors
Business Coaches: #BusinessGrowth #ContentMarke�ng #Marke�ngForCoaches
Startups: #StartupMarke�ng #SEOForStartups #GrowthHacking

Outcome: Increased profile visits, post engagement, and inbound client inquiries.

2. Infographics & Visual Storytelling Strategy

Why Use Visuals?

Well-designed graphics and carousels simplify complex informa�on and increase engagement.

Example Post: SEO Checklist for Real Estate Websites

Designed as an infographic for LinkedIn and Instagram
More saves and shares, leading to higher visibility

Best Performing Content Types

Carousels for step-by-step guides
Infographics for quick, diges�ble insights
Short-Form Videos for concise marke�ng �ps

Outcome: A stronger visual iden�ty and improved brand recogni�on across pla�orms.

3. Social Media Strategy for Luminous Digital Campus
The approach focused on:

Content-driven campaigns for audience growth
SEO-friendly cap�ons and compelling calls to ac�on
Consistency in messaging and visual branding

Example Post: Five Mistakes Businesses Make on LinkedIn
 A carousel-style post designed to increase engagement and knowledge sharing.

Outcome: A 40% increase in organic reach and a more engaged audience.

Key Takeaways for a Winning Social Strategy
Consistency ma�ers more than virality—long-term engagement builds credibility
Providing valuable insights first leads to stronger sales opportuni�es later
Social media success is built on meaningful interac�ons, not just one-way content distribu�on



A strong social media strategy isn’t about chasing trends—it’s about crea�ng a long-term impact with 
the right audience. Want to build a presence that converts? Let’s get started.


